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WELCOME BACK

It's Time to Lock and Load Profitable Returns... Ready?

Ok, so you have read the first volume of Google Magic Formula, and
have completed the first 2 steps in your “leverage Google” battle plan.

You know the drill when it comes to
S: Getting STARTED,
and

T: Generating TRAFFIC.

At this point, you have managed to set-up your Google Adwords account,
and have the traffic flowing on tap. Google are rubbing their hands with glee,
as they think they have found another Adwords sucker. Yes, they expect you
to be another Adwords victim.

Meanwhile, Google shareholders are sipping their Moet with friends in their
20™ floor Penthouse apartment in New York City. These shareholders are
beaming. Like Google, they know that 90% of all Adwords account holders
fail in their mission to make money.

This majority just pump hard earned cash into Google’s ever-increasing
coffers, giving Google shareholders a reason to $mile as they just sit back
and watch their bank accounts get fatter and fatter with every new Google
Adwords newbie signing up online.

Don’t believe that Google shareholders are jumping for joy with their stocks?
Just check out the rise of Google Inc. since its inception:



Wwww. | r PDF. com

www.SoftGozar.com
Google Inc. (GOOG) on war 26: 438.08 ¥ 6.00 (1.35%)
Enter name(s) or symbol(s) | [ eer cHart | Print | & Share
COMPARE TECHNICAL INDICATORS ~  CHART SETTINGS ~  RESET
Week of May 31st, 2005 : wwGOOG Open: 269.43 High: 292.89 Low: 269.37 Close: 280.26

0.7K
0.6K
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Splits Dividends 1D [ 5D [1m [v7D[3M [em [1v [2v [5¥ ™  FROM: [fug 19.2004] TO: [Mar 24,2003

Yes, the picture for most Adwordians is bleak. Frankly, most newbie
Adwordians that open an account fail... and fail miserably.

But thankfully, with the Google Magic Formula, failure is not an option. You
will go beyond the simple S and T in our Code...

Get ready for the A and R in the S.T.A.R. Code.

It’s the A and R that increases your Return on Investment (ROI), boosts
profitability, and explodes YOUR bank account. And that’s precisely why
most Adwordians fail in their attempt at making it rich piggybacking with
Google. They IGNORE the A and R in S T.AR.

So discover the powerful secret of the S.T.A.R. code in its entirety, Wealth
Seeker! Immerse yourself in this ebook, and all will be revealed!
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Go on, enrich yourself!

Enjoy,

Andrew X

and

Steven Lee Yoneo

Google Magic Formula Team

www.GoogleMagicFormula.com
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SECTION ONE

‘A’ Little Mystery: The Reason Why You’ve Failed to Tame
Google in Your Efforts So Far...

Any person can do the S and T in our Code. That’s simple, but it’s not where
the profits are. In fact, Google are brilliant at making things simple. They
make it SIMPLE to open an Adwords account (Step S), and it’s even easier to
get the Traffic flowing (Step T). In fact, armed with Google Magic Formula
Volume 1 my pet monkey can complete these 2 simple steps!

Ok, now for some good news...

The Google Magic Formula is worth 50 times the price you just paid for it...
PERIOD!

Ready to find out why?

Well, I'm now going to introduce you to the world of Assessment, which puts
the A in STAR. And even better, it’s the A that really makes you MONEY
when using Google Adwords, and it’s this exact step that 90% of Adwords
users ignore at their peril.

S.T.A.R. STEP 3 - A is for ASSESSMENT!

There are thousands of “How to Make Money with Adwords” guides available
online, and I'm sure you know this. But what you probably don’t realize or
understand is that 95% of these guides are total rubbish.

Why?

Well, they simply cover the S, T and R steps in our Google Magic Formula,
and completely ignore the most critical step - Assessment!

And it’s Assessment that determines whether you succeed or fail with
Google Adwords. So, hold onto your wallet, as here are the tricks to making a
killing thanks to Google and your ability to assess your campaigns,
keywords, and ad groups!
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1.1. Unscrambling the Code
Magic Formula #1 — Realize that Google is a SCIENCE

Yes, I just said that Google is a Science. In fact, Google is a collection of
sciences.

Google involves a touch of anthropology, a splash of psychology, oodles of
computer science and Information Technology, influences of engineering
and an influx of mathematics and statistics.

And by understanding some core mathematical and statistical analyses, your
chance of making it profitable on Google Adwords skyrockets!

Now, I'm no whizz-bang mathematics genius, but I did do several statistics
courses at college... I hated them at the time, but I now leverage this exact
knowledge to make thousands of dollars every day with Google.

So try and follow along, as I explain the key to make a killing using Adwords.

It’s as simple as this equation:
Google = Science
= Scientific Method + Scientific Testing
= Scientific Results
= Increased ROI and Profit
= You Make More Money!
Ok, don’t freak out, let me relate this back to your Adwords account.

We’ve established the fact that Google Adwords requires you to create an ad
and find a set of keywords that relate to your ad, and the product you are
promoting.

So, let’s say you have written these 2 ads for your “Piano” ad-group:



Wwww. | r PDF. com

Ad 1:

How To Play Piano

Get Free Piano Lessons That You
Download Now and Start Playing!
www.PlayPiano.com

Ad 2:

How To Learn Piano
Get Free Piano Lessons That You
Download Now and Start Playing!
www.PlayPiano.com

As you can see, these ads vary ever so slightly (substituted “Play” with
“Learn” in the Second Ad’s headline).

Now remember, Google is a Science, so I know from experience that the road
to riches is from testing, measuring and tweaking my ads, keywords,
domains, and the list goes on.

And this process NEVER stops, it simply evolves (and your profits grow).

What I want to discover is which of the two ads in my piano ad group above
are better. And by better, I mean, which ad has the greater Click Through
Rate (CTR), and therefore, the lower Cost Per Click (CPC).

So the first core statistical concept I need to introduce you to is
STATISTICAL SIGNIFICANCE.

It’s not that crazy and far-fetched, and I will explain it simply and briefly for
you now.

A test or result is called “statistically significant” if the result is unlikely to
have occurred by chance, and therefore the result is a true representation of
the observations and not due to random fluctuations.

Now, to be able to draw meaningful conclusions you need to have enough
data, and one statistical test for determining whether your ‘test’ shows a
statistically significant difference is the Chi-Square formula, which looks
horrible for non-maths geniuses like you and me:

{Cbserved frequencies - Expected frequencies)®

X =3 :
Expected frequencies

10
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I won’t bother delving deep into this formula, as 'm afraid you and I might
die of boredom.

So let me cut to the chase and get to your burning question:
How does all this statistics mumbo jumbo make you money??
I know I know... you just want to make money.

If you grasp this, you will make money! Here’s why...

Let’s say Ad 1 in our Piano ad-group received 22 clicks with a CTR of .3, and
Ad 2 received 26 clicks with a CTR of .4

Now, would you say Ad 2 is better?
It’s had more clicks, and a higher CTR... it must be, right?
WRONG!

Let me show you an easy way to calculate this (you can forget about
manually using the Chi Square formula).

1. Go to http://www.SplitTester.com

2. Enter the number of clicks (or sales, leads etc) your Ad 1 has received
and the CTR and the same information for Ad 2. In this example, we
will enter the data above in the appropriate boxes:

Is Your Winning Ad Really a Winner?
Use This Free Tool to Be Sure!

If you've got two ads that have different click-through rates right now,
how sure can you be that those ads will perform differently in the long run?

Enter your clicks and CTR's for each ad in the spaces below,
and SplitTester will tell how how likely they are to have different long-term results.

Click Here to Leam More About SplitTester

Enter Your Numbers Here:

Mumber of Clicks 29 Mumber of Clicks 26
(First Ad) (Second Ad)
CTR 3 CTR &
{First Ad, in %)~ : {Second Ad, in %) " |©

“ Your CTR must be entered as a simple percentage.

For example. enter 3.1% as "3.1", and not "0.031";
Enter 0.7% as "0.7"

[ caicuiate

Click here fo Bookmark This Page (Cin+D)

11
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3. Hit “Calculate” and relax as the Results page comes up, which looks
like:

You just entered CLICKS1: 22 ,CLICKSZ2: 26 ,CTR1{%): .3 ,CTR2({%): .4

RESULTS

How confident are you? :
You are NOL VEIY confident that the ads will have different long term response r

Is Your Winning Ad Really a Winner?
Use This Free Tool to Be Sure!

If you've got two ads that have different click-through rates right now,
how sure can you be that those ads will perform differently in the long run?

Enter your clicks and CTR's for each ad in the spaces below,
and SplitTester will tell how how likely they are to have different long-term resul

lick Here to Leam More About SplitTester

4. With the wave of a magic wand, you have your answer, which was “You
are not very confident that the ads will have different long term
response rates”.

The reason for me showing you this example is simple.

To be honest, the reason is a little self-indulgent, but it’'s an important point,
as it helps to explain why most newbies can’t crack a profit with Adwords
(and don’t worry, this won’t be you!).

I'm sick and tired of reading all these “Adwords junkbooks” in which the
author (calling most of these clowns a “marketer” is just too generous)
shows a similar example in which one Ad receives 22 clicks and another
receives 26 clicks per 1000 impressions and these authors then conclude
that just by changing one thing like “play” to “learn’ increases your response
rate by a whopping amount. Then of course, they recommend you use Ad 2
over Ad 1 because of this incredible difference.

RUBBISH!

Yes, Ad 2 got 4 more clicks than Ad 1 for the same number of impressions,
but as I've just proven to you on www.SplitTester.com this result IS DUE TO
RANDOM CHANCE!

12
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So take the non-scientific results found within these “Adwords junkbooks”
with a grain of salt... if you choose not to, you're more than likely to head
down the same path of most Adwords newbies - the lonely path to failure!

With Google Magic Formula, failure is not an option.

Remember, Google is a Science. You must respect the beast, and then learn
the scientific code behind the beast so you can beat it with your own magic
formula.

1.2. Assessment Methodologies to Annihilate Google
Here is the start to your Google Adwords scientific approach...

Always create 2 or more ads for your ad-group, and make the ads relevant to
the list of keywords you have in your ad-group.

Why create more than 1 ad?

Apart from the fact you will lose money hand over fist if you don’t, what 2
or more ads allow you to do is SPLIT-TEST, which is the first step in this
Scientific Google approach.

So, we want to find out which of the 2 ads is scientifically proven to be
‘better’? Once we know this, the process simply repeats, as we create a third
ad to compete with the winning ad.

Google Adwords make this split-testing feature easy.

In your Ad-group view, simply click on the “Ad Variations” tab (on the far
right next to the “Keywords” tab). This is what you are looking for:

Summary Keywords Ad Variations
Cost Avg. Pos
50.00
$0.00
= $0.00 -

—
Wiew all tabs at once

13
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To create another ad you simply click on “Create an Ad Variation” link at the
bottom.

There you have it, your first step in taking a Scientific and PROFITABLE
approach to Google Adwords is completed.

Ok, this is where you need to tame the Google beast, and beat it at its own
game of making money.

Google’s ‘Ad Rotation and Optimizer tool” that you have just played with
was designed to declare a winning ad during your split test. So Google
pretend to help you here by declaring the winning ad (which they define as
having a combination of more clicks and higher CTR) and automatically
cease displaying the losing ad.

Sounds good doesn’t it?
Google is a clever beast.

I used the word “pretend” above because Google automatically set this ad
rotation feature to a default they label “Optimise”.

As Google state, “optimised ad serving favors ads with higher historic CTRs
and Quality Scores” and the Google system then favors the higher quality ad
(the ad getting the most clicks) by showing it more often than the losing ad

in the rotation.

What’s the only thing Google has on their mind?

MAKING MORE MONEY!

You see, the problem with this “Optimised Default Setting” is that this
feature declares the winning ad mathematically too early.

Now why would Google do such a thing?

Google wants to make as much money off of you as quickly as possible, and
the beast is therefore happy to make the winning ad call early.

So how do we tame the Google beast?

Go to the Campaign Summary screen, select the campaign and hit the “Edit
Settings” button. You will then see this screen:

14
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Edit Campaign Settings

Golf Swing
Basic Settings Networks
- Show my ads on:
Campaign name: Golf Swing
|¥] Google Search
Start date: 26 Mar 2008 When users search for my keywords on Google
; el [¥] Search network (2
WWill run until: @ No end date When users search for my keywords on Google's
search partners
5|7 Apr 2009
[¥] Content network (2
When users visit sites on Google's content network that
Budget Options match my ad settings
Budget: 5100 ! day @ [7] Content bids (7!
How wil my budget affect my ad : Let me set separate prices for content clicks
performance?
: T t Audi
» View Recommended Budget ik cnleteinllith i = —
Languages: [ ) B
Delivery method: (2 i@ Standard: Show ads evenly over time Chinese (simplified) [=]
1 Accelerated: Show ads as quickly as Chinese (traditional)
possible Danish
Dutch ™ | Held down the control or
: command key to select multiple items.
Advanced Options Ads should be written in the above language(s).
Keyword Bidding: M_ammum CI_:'C_blc!dlng 3 Locations: Currently targeting: Edit
View and edit bidding options How will my Ipcation choices affect Canada (Count
my ad performance? apa a (Country)
a5 3 2 - United States (Country)
Ad scheduling: Off. Ads running at all times. » United States Minor Outlying Islands (Country)
Turn on ad scheduling (2
Demagraphics: "= View and edit options
Position preference: [Z] Enable position preferences 2
Ad sening: (7 i@ Optimise: Display better-performing ads
maore often
* Rotate: Show ads more evenly

[ Save Ct | [ Cancel |

Under “Ad Serving”, change the Default “Optimize” setting to the more
advertiser friendly “Rotate” setting.

And as Google state, “Rotated ad serving delivers ads more evenly and will
NOT favor ads with higher CTRs when entering ads into the ad auction, and
all ads within the Ad Group will enter the auction an equal number of times”.

Yes, we have just put the Google money beast back in its place.

But the road to riches requires another step...

After each ad has received a considerable number of impressions and clicks,
you then need to do one of two things. Either...

1. Go to www.SplitTester.com and enter the number of clicks and CTR
each ad has received. If the site declares a scientifically valid winning
Ad, replace the losing Ad with another Ad variation closer to the
winning Ad and REPEAT the process. Never, never, never have just one

15
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ad in your Ad Group! There is always something you can test and
tweak by creating new ad variations (more on this later).

Or you can...

. Use some tools which make this statistical significance testing process

automated. As I'm sure you can see, the problem with using
www.SplitTester.com is that it’s a time consuming and tedious
process. Advanced marketers like us usually have over 5000 Ad
Groups running at any one time, so logging in and looking for clicks
and CTRs for each Ad Group and then manually using SplitTester.com
is simply not possible. But, if your budget is tight, we suggest you start
with Option 1, Conquer the Google Beast, and then move onto these
automation Gods.

Split Testing Automation Gods:

I have tested several different software tools for split-testing ads, and have
found that the two best programs are ClickMuse and Winner Alert:

LY clickmuse R — "Who Else Wants a Whistling
Tea Kettle for Their AdWords

Split Testing?"

Learn How to Rapidly Boost the

Grow Your Business -Month after Month

Conversion Rates of Your Site to See Your Google Adwords split tests may be running much slower than
More Sales, Lower Your Ad Spend.... and \I‘ﬂ necessary. So here's the obvious question: Who Cares?

"What's the Best way to Dominate Your Niche, Put Your Site Optimization " :
on Aute-Pilot and Leave Your Competition Gasping in the Dust - the Want ClickMuse? Function: Winner Alert will scour your AdWords accounts daily,

Answer May be a New Software called ClickMuse" . perform statistical a.nlalysis on‘evell'y sj.ngle AB Sp]i} test of your ad_s,
. exclusively for and send you an email every time it discovers a Winner.
What Will ClickMuse Do fer You? members of

~

w

-

. Boosts your site sales or registration by up to 20, 50 or even 400% by testing
and pinpointing new wavys to convert more visitors into leads or sales.

. Rapidly create targeted landing pages to correspond with your Google or Iy W 2 £
Yahoo ad campaigns. The result is a dramatic drop in your acquisition cost per campaigns aster
lead or per sale.

. Place your site in a cyde of continuous improvement. Sit back, and get email above to get your
updates when ClickMuse finds new ways to boost your site conversion.

. ClickMuse forces you to apply professional standards, high-efficiency and | Takea Tour? |
innovation to your web business. Even ifyou're a small business owner working from

Executive "Just Cut to the Chase" Summary for People Who
Hate Long Sales Letters:

Benefit: Saves a boatload (not my first choice of words, but just in
case your kids are reading over your shoulder) of time, and makes
you money by allowing you to retire bad ads and improve your

Visit the websit
it ctaon Trial Subscription: $0.00 for 14 days.

account.
Ongoing Cost: $10.05/month.
Time to Set Up: 5-10 minutes one-time setup.

Get Started: Click Here to Start Your Risk-Free Trial.

Take a Quick Tour »

Found as a Bonus Here! Winner Alert is Here!

16
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Now both of these products are great, but the one I would recommend more
is Click Muse, mainly because you can get it for free when you purchase this
great Adwords bundle here. Unlike the one time payment for ClickMuse,
Winner Alert is $19.95 a month (and it’s a fantastic product!).

You can get a free trial on both products, so I strongly encourage you to
check them out, and at the very minimum, take out a free trial.

Here is why all successful Adwords users need one of these accounts...

Both products work on the Google Adwords reporting system, so all you
need to do is set them up so that they send daily reports from your Adwords
account to the software. You then sit back and watch as these programs take
care of all the monitoring and calculations for you.

So much so, that both programs EMAIL you when they have found a winning
ad (statistically speaking of course).

Here is a simple example of the results you will see with ClickMuse!

ClickMuse.com » Split Testing

Winning Ad Losing Ad
s : - Both Ads are Performing :
Discover Killer Headlines the Same. Boost Your Site Revenue
By Using ClickMuse to Rapidly By Using ClickMuse to Rapidly
Test and Tweak Your Site “ Test Conversion Ideas
www . ClickMuse.com www.ClickMuse.com
We suggest you keep one

Clicks 70 and try a new test. Clicks 64

Impressions 1437 Impressions 1388

CTR 4.9% CTR 4.6%

MindValleyLabs.com » Sell Online

Winning Ad Losing Ad
Your Winning Ad is
How to Sell Online Outperforming the Losing  How to Sell Online
Learn to Sell Your Own Products 40 Ways to Sell Your Products
Successfully Online via Own Site m Online Successfully via Own Site
www . MindValleylLabs.com www.MindvalleyLabs.com
: Your Potential CTR Gain = :

Clicks 10 2959, Clicks 2

Impressions 258 Impressions 171

CTR 3.9% CTR 1.2%

17
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As you can see in the first example, the software tells you that your 2 ads
are performing equally, and it then suggests that you keep one of the ads
and try a new test. In this case, I would keep the ad with the greater number
of conversions, and then try and statistically beat it with a new ad variation.
You see, beating Google is simply a matter of Rinse and Repeat!

In the second example, the software has found a winner very quickly with a
confidence interval of 95% (meaning that these results are due to chance
only 5% of the time), and is suggesting you replace Ad 2 with another Ad (or
if you are lazy, just remove Ad 2, and enjoy the 225% increase in CTR!).

Remember, ClickMuse comes free when you purchase this highly
recommended Adwords package here, and it’s only $97 once off for the
entire package!

Let me show you a quick example of how tracking and testing has helped my
Adwords profitability. I was recently split-testing these 2 ads in which I was
selling a Golf product found on Clickbank.

Ad Variation # 1 Ad Variation # 2

Improve Golf Swing Improve Golf Swing?
Simple, Fast, Effective Golf Simple, Fast, Effective Golf
System Guaranteed Results System Guaranteed Results
www.GolfSwingHero.com www.GolfSwingHero.com

Can you spot the difference between these 2 ads?
Small, huh?

Yes, we test everything.

And do you want to know the difference that single “?” made in the ad
testing?

I know you do, so here it is.

The first Ad received a very respectable 1.86% CTR, but the second Ad
smashed the first ad’s result by bringing in a fantastic CTR of 3.43%.

What does this mean?

Well, statistically, the CTR significantly improved by 84.4% by simply adding
a “?” character.

18
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Furthermore, our scientific testing, tracking and tweaking over the past 18
months has found that your CTR increases in 85% of cases when you simply
add a “?” at the end of the headline when the user has searched for the
specific keyword string you have in your headline.

Ok, now I have already said the Google Magic Formula is all about mastering
the S.T.A.R. process, and have now shown you some of the most important
ASSESSMENT steps you should be carrying out for all of your Ad Groups
across all of your campaigns.

So, you may be thinking...

Jeez guys, writing two ads for all my Ad Groups is going to take me a long
time to do... I just can’t do it!

Yes, I more than any one know just how precious time is, so I understand the
fact we all have much better things to do with our time. So I want to share
with you a shortcut that has worked a treat for us for years. Not only has
this trick reduced time spent in our Adwords account, but it’s also increased
long term campaign profitability.

Let’s say we have a campaign in the bass fishing niche, and we have
generated 2000 keywords (more on generating keywords later!). Now,
generally speaking, 2000 keywords should equal around 400 Ad Groups (yes,
that’s only 5 keywords per Ad Group).

Remember how we said that most Adwords newbies fail?

Another reason why they fail is that they will stumble across a keyword list
of 1000 “super converting” keywords found on an affiliate page and simply
stick them ALL in the ONE Ad Group, with the ONE Ad. This mistake can be
summed up in one word - Relevancy!

Your keywords MUST be RELEVANT and TARGETED to the ads you are
running in your Ad Group. Doing so will increase your CTR, lower your Cost
Per Click, boost your conversions, and explode your ROI for the better.

Now back to our Bass Fishing example of 2000 keywords and 400 Ad
Groups. For maximum effectiveness you should create 2 ads per group, but
who has the time to sit down and write 800 different ads?

You're right, no one should!

So, the Google Magic Formula shortcut is to use “Dynamic Keyword
Insertion”.

19
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1.3. Dynamic Keyword Insertion: Secrets revealed

OK, ‘dynamic keyword insertion’. Three impressive words. But what the heck
to they mean?

Well, we refer to...

The world of Keyword to Headline Automation!

As we have already discussed, Google rewards and loves relevant ads.
Why?

To explain it simply - Google is all about the experience their users have
while using their search engine. They want to reward advertisers that
provide their search users with the most relevant ads for the user’s search
phrase. One way Google rewards the advertiser is by bolding the keywords in
the corresponding ad. You've seen this before:

GO L)Sle samsung plasma tv

Search: @ the web ) pages from Australia

Search Advanced Search
———] Preferences

Web Results 1 - 10 of about 903,000 for samsung plasma tv. (0.06 seconds)

Samsung plasma tv
www.binglee.comau  Find & Buy Samsung plasma TVs Everything's negotiable at Bing Lee

Unbeaten Samsung Prices
www._projectorsonline.com.au Great LCD and Plasma TV's Excellent range and prices

Samsung Plasma TV - Compare Prices and Buy at MyShopping.com.auin ...
Read Samsung Plasma TV Reviews, Price Comparison and Store Ratings. Compare
Samsung Plasma TV and buy from the best Australian stores at MyShopping.com.au.
www.myshopping.com.aw/PT--99_Television_TV_Samsung_Plasma_TV_ fs_104 564 &_ -
48k - Cached - Similar 25

Plasma TV - Compare Prices and Buv at MyShopping.com.au in Australia
The new Samsung Plasma TV Q9 offers you a close-to-perfect reproduction of ... Compare
Prices on Samsung P542Q91HDX 42" (106cm) HD Plasma TV in Australia ...
myshopping.com.au/PT-99_Television_TV_Plasma_TV_ fs_564 e - 65k-

- Similar pag

Plasma TV and Plasma Panels from Sony, Samsung and Vizio
Flat screen Plasma TV's from 42inches through to 60 inches. Delivery Australia wide
www_digitalhome.com.au/Home_Audio_Visual/Plasma_TV - 46k - C nilar 5

Plasma TV Buying Guide com.au - Samsung Digital Plasma
Samsung Plasma Screens available in Australia with pricing and reviews.
www_plasmatvbuyingguide com.au/samsung._htm - 9k - C Similar pag

Samsung PS-42D55 Review - Plasma TVs
Its affordable AU$3299 price tag and impressive specifications make it one of the forerunners
in the Samsung plasma TV stable. ...

www_cnet.com.au/tvs/plasma/0.239035288,240056680,00_htm - 95k - Cache

Samsung introduces 3D plasma - News - Plasma TVs
9 Jan 2008 ... Samsung announced a pair of 3D-ready plasma HDTV's at the 2008
Consumer ... of calibrating a plasma TV to achieve picture perfect results. ...
www.cnet.com.au/tvs/plasma/0,239035288,339284 945 00.htm - 82k - Cac

Sponsored Links

Clearance LCD TV Outlet
Famous TV Brands at Sale Prices
Lowest Prices Guaranteed in Aust!
www. 00 com.au

Samsung Plasma Tv

Compare Prices on Samsung Plasma Tv
Trusted Australian Merchants
GetPrice_com.au

Samsung TV Prices

Compare Most Popular Samsung TVs
See Where to Buy for Less!

Samsung. TheSelection_biz

Cheap Samsung Plasmas
Your Plasma + LCD Specialist. Now:
Only Plasmas+LCDs. You want one?
www_justplasmas.com.au

Samsung PS42Q91HDX Sale
Hi-def Plasma built in HD Tuner

Free Delivery! (03) 95488117
waw_exeltek com.au

Samsung Tv Plasma
Compare Flat Panel Televisions
Store Ratings. Consumer Reviews.
www.DoorCne.com.au

Just Monitors

Get your new Samsung LCD
now from Just Monitors Australia
www_justmonitors.com.au
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In the above search, the user typed in “Samsung plasma tv” and as you can
see, these keywords are bolded in all of the advertiser’s ads. The end result?
The ads with this bolded keyword phrase get more clicks... I know, Adwords
101 right there!

But what most “Adwords junkbooks” don’t tell you is HOW to get the
keyword “Samsung Plasma Tv” in your headline - the place to be for the
most clicks and attention. In the above example, just look at Ad position 1
and 4. They are in these positions for a reason - they attract clicks on this
keyword phrase, which makes the advertiser AND Google happy.

So where does Dynamic Keyword Insertion fit in? Sure, if you have hundreds
of keywords you could write out hundreds of ads with each keyword in the
headline. Or, you could follow the Google Magic Formula and get Google to
insert and bold the keyword AUTOMATICALLY for you.

I'll make it easy for you... here’s an example of how I used DKI in the past:

My list of keywords (a small list to avoid boring you!) for a PS3 game
campaign:

e Folklore

e Heavenly Sword
e Lair

e Madden NFL 08

Now, all of the above keywords are Playsation 3 game titles, and rather than
write an ad with each keyword in the headline, you can simply let Google do
the leg-work.

Here is how you can create the ad for DKI:

{KeyWord:PS3 Games} PS3

New {Keyword:PS3 Games} PS3 Available
Free Delivery, Get it Here Today
www.eBay.com/{KeyWord:PS3 Games}

Ok, so we flick the Google traffic switch, and Google start to automatically
replace {KeyWord:PS3 Games} with one of the four keywords listed above
whenever a user searches for one of those keywords.
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So, the four Ad variations that the Google user will see are:

Folklore PS3 Heavenly Sword PS3

New Folklore PS3 Available New Heavenly Sword PS3 Available
Free Delivery, Get it Here Today Free Delivery, Get it Here Today
www.eBay.com/Folklore www.eBay.com/HeavenlySword
Lair PS3 Madden Nfl 08 PS3

New Lair PS3 Available New Madden Nfl 08 PS3 Available
Free Delivery, Get it Here Today Free Delivery, Get it Here Today
www.eBay.com/Lair www.eBay.com/MaddenNfl08

As you can see above, DKI can be used for any part of the ad, including the
Display URL. And yes, we have tested this, and have found that by putting
the keyword in the Display URL the CTR increases by an average of 60%
across all campaigns. Really, it’s not that surprising, as the Google user will
be seeing more bolding of their keyword phrase in your ad, which means the
user’s attention and focus is on your ad and NOT on your competition!

Ok, let’s drill down to some specific tag and automation options.

Keyword Capitalisation An Example for You
{keyword:make money} make money
{Keyword:make money} Make money
{KeyWord:make money} Make Money
{KEYWord:make money}** MAKE Money
{KeyWord:make money}** Make MONEY
{KEYWORD:make money}** MAKE MONEY

** Remember, Google have strict
rules about using ALL CAPS - these
rules still apply when using DKI!

DKI is an advanced feature that 95% of all successful Adwords advertisers
use at some point in time, BUT you must be careful.

After setting up a DKI Ad Group make sure that your ad is displaying
properly on Google by searching for one of your keywords on Google and
checking to see the DKI tags are inserting the search phrase properly.

Hmm, this DKI magic trick should increase your ads Quality Score, right?
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You would think so... but unfortunately DKI does not improve your Quality
Score directly. There is however, an indirect benefit to your Quality Score as
your keywords and Ads will achieve a higher CTR which will, in turn, lower
your Cost Per Click!

So, how does DKI help us produce 800 Ads for our Bass Fishing campaign
discussed above?

Here goes...

By using DKI, our need to create smaller keyword lists is reduced, which
means we don’t need to create 400 different Ad Groups and 800 different
ads. So, we can group our keywords in larger thematic groups or topics
within the bass fishing niche, and use DKI to minimise the detrimental
effects of our laziness.

For those of us who are happy to sit down and write 100-400 ad variations
for the best results (we can also outsource this work!), this is what we know
works best.

Ok, let’s say we (or our trained monkey) have created 100 ads for our 2000
Bass Fishing keywords that are spread across 100 sensible and thematic Ad
Groups. We know we should be split-testing our ads using the “rotate”
feature in Google’s Ad Variation tool, so instead of writing another 100 ads,
this is what you do.

Ready?
Relax...
It will only take you one minute to do.

Take the 100 ads, copy them into your ad variation tool, and add a “?” at the
end of the headline. Repeat for each Ad Group!

Bang.
You now have another 100 different ads!

And do you remember our scientific findings we told you earlier about the
“?” character?

Well, in around 85% of cases your new ads with the “?” will outperform your
initial ads without the character.
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Now, is this approach perfect?
Of course not...

But, it does provide a fantastic, fast and frugal approach that is an
exceptional starting point for split-testing your Adwords campaigns and
exploding your profits!

This is yet another magic move in Google Magic Formula’s bag of tricks.

And no, this does not mean the ASSESSMENT step is over.

In fact, it’s only just the beginning!

Really, the S.T.A.R. process should look closer to

S.T.A. A A.A AR, as the time you spend during the Assessment stage
should be 5 times greater than that during the Set-up, Traffic Flow and
Repeat stages.

So, you have now scientifically tested to see whether the “?” improves the
responsiveness of your ads. Should you declare a winner and simply stop
there?

Of course not!

Sure, if you can’t be bothered doing any more testing, and don’t mind
leaving a better ROI on the table, by all means stop there... at least you ran
one split test across a bunch of Ad Groups (which means you are ahead of
75% of your Adwords competitors)!

However, if this is more than a simple hobby to you, and you’re someone
who always strives for the ultimate ROI, then here is a list of other things
you should split test. And as you are now a good scientist who follows the
Scientific Method, you’ll remember to only test one thing at a time - don’t
forget that!

alF So, we have already tested the “?” at the end of the headline! Now,
= you can of course test the “?” in other parts of your Ad, such as at
the end of the Description Line 2.

You can test Capitalisation in your Ad copy. We have found that in
most cases, having “Samsung Plasma TV” leads to a greater
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response than “samsung plasma tv”. Test this in your market!

A favourite split- test of many Adwords users is to test the price
of the product in your Ad. You can also test CTR differences
resulting in where you place the price, so your Headline V
Description Line 1 V Description Line 2 split tests. In most cases, a
price in your Ad Copy decreases your CTR, but it usually increases
your ROI as the number of ‘freebie’ hunters drastically reduces
with this method.

You can also split test whether adding a “:” at the end of your
headline has any impact on your CTR! I know, it sounds strange...
but it’s worked a treat for me in many instances! Perhaps it’s
because your ad sticks out and is different to your competitors.

Test to see if there is a difference between singular and plural
keywords in your Ad Copy.

If you are using the Content network, test image ads V text ads.
Hint: There is a difference!!

A more advanced test is to reverse Description Line 1 in your Ad
with Description Line 2. Maybe the new reversed Ad will perform
better? You won’t know until you test it!

Split test “Spacebar” V “No Spacebar” in your ad’s keywords. For
example, Adwords V Ad Words or Spyware V Spy ware.

Similar to the test above, you can also split test a “hyphen” V “no
hyphen”. For example, Airconditioner V Air-conditioner or
antivirus V anti-virus.

Split test the use of numbers in the headline and description lines.
For example, make “$12,533 Every Week” beats an Ad with “Make
Thousands Every Week” - yes, we have scientifically proven this!

Another split test is to use symbols such as “&” instead of “and”.

An interesting split-test we have done in the past is to switch the
order of the Ad sales copy. Specifically, we have tested “Features
in Description Line 1 and Benefits in Description Line 2” V
“Benefits in Description Line 1 and Features in Description Line 2”.
Interesting huh? We usually find that people don’t care too much
at all about the features (eg, 123 page ebook), so you usually just
‘sell’ the benefits!

Where appropriate, test the use of scarcity words such as “limited
time”, and then if it beats a ‘no-scarcity words’ control then
simply test different scarcity words in the next test.
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Ok, I think you are getting the idea. As you can see, there is NO
END to the split-testing, as there is ALWAYS some ad variation you
can throw up there to compete with your currently winning ad.
And who knows, the ad that you think simply can’t be beat, gets
scientifically destroyed by one of these variations. It’s happened to
me, too many times to count - which has meant a fatter bank
balance!

I’'m now going to share two of my favourite split-testing
manipulations. I use the word ‘favourite’ because both of these
tests have flooded my bank account with thousands upon
thousands of extra dollars. And if you do these manipulations in
your campaigns, the same will happen for you!

Always, always, always make sure you vary and test the DISPLAY
URL. This manipulation has been a goldmine for me, and I'll give
you a few examples which have proven to be winners.

While the ad copy for the 2 ads was identical, I compared the
usual DisplayUrl.com against DisplayUrl.com/Members,
DisplayUrl.com/FreeAccess, DisplayUrl.com/FreeDownload,
DisplayUrl.com/SecretAccess, DisplayUrl.com/BonusMembership,
DisplayUrl.com/FreeMembership, DisplayUrl.com/MembersArea
(and many other variations) and in EVERY instance the ad with the
extension beat the usual DisplayUrl.com ad we always see on
Google.

And do you think the fact that the product I was promoting was
NOT free hurt my campaigns?

Interestingly, it never did! As the ad with the URL extension was
getting that many more clicks, Google rewarded the higher CTR by
dropping the CPC... and it had ZERO bearing on the conversion
rate!

My other favourite split test is a variation on the last one. Instead
of testing different extensions, you test DIFFERENT domains.

Here’s another real world example of a split-test I recently
completed. I have a fishing ebook, and when I originally launched
the site, it had the domain ‘SuperXGuide.com’ (I have put X there
for some privacy). It was converting ok, but I wanted to see if I
could do better. Enter domain name split testing!

So, I ran the identical Adwords ad and just changed the DISPLAY
URL and the destination URL to ‘FoolproofXGuide.com’.

The results? An extra $100 a day in profit.
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Yes, I know... all I did was go out and buy a $10 domain from
Godaddy.com! Without split-testing this, I would NEVER have
realized this extra $100 a day.

See why it’s important?
Here are some more tips on this valuable step:

+ Shorter domains are usually always better (higher CTR in
72% of our scientifically valid tests)

+ If the shorter domain name you want is not available, don’t
stop and give up there. Go to the website, and if you find
that a free Godaddy or similar hosted page comes up,
contact the owner of the domain and see if you can pick it
up. In the last 12 months, I have picked up 13 valuable
short domains for an average price of $225 (I paid $2000
for one - most of the 13 domains were picked up around
the $100 mark!). These domains have already paid for
themselves 10 times over in increased sales!

+# Another trick that has worked a treat is buying a www-
url.com domain name. Let me make that a little clearer. We
all know www.ebay.com is registered. So, you can look to
see if www.www-ebay.com is available... if it was, I would
buy it, and then, in the Display URL I'd put www-ebay.com!
You see, the majority of Google users that see your ad will
see the www- as www. This means you can have a super
short domain name, which again, usually boosts CTR. And
hey, it only costs $10 to try it for your market!

Our scientifically valid results don’t lie.

If you are not testing your domain names, I guarantee you are
losing thousands of dollars in lost sales in your campaigns.

But if you are an Adwords newbie, or have a daily budget less than
$10, don’t worry about some of these advanced strategies for now.

If this is you, all you need to start doing is apply these strategies,
get profitable in your campaigns, re-invest your profit in
expanding your testing and knowledge, and then RAMP it up.

I will leave it there for Split-testing, as I think we have left you with plenty of

things to test, tweak and measure. In the next section we are going to
discuss some Advanced “Bidding Strategies” that will get you profitable in
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no time at all... and if you are a newbie, pay close attention, as we have your
small non-Inc 500 budget in mind.

We put the Google Magic Formula together with you in mind.

We are here to help the little guy conquer Google! And so it continues...
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Advanced Bidding Strategies Designed for Maximum ROI...

When it comes to bidding and determining your Cost Per Click (CPC), there

SECTION TWO

Not Volume!

are many different approaches you can take. Most of the “Adwords
junkbooks” I referred to earlier tell you one very simple strategy. Here’s their

approach in a nutshell...

They tell you to have a high CPC so that Google give your ad a high position
in their sponsored listings, which then gets your ad more clicks.

Not quite sure what I mean by “ad position”?

Take a look at this simple screenshot (the silver numbers indicate the ad’s

position for the keyword “make money”):

Go ugle ke money

Search: @ the web

Search Advanced Search
Preferences

pages from Australia

Web

$2000/ Weekly Start Now

Results 1 - 10 of about 106,000,000 for make money. (0.10 seconds)

Sponsored Link

www MillionsForLife.com  Guaranteed. Make 1st Pay Today. Mothing Else Like It. Plus a Refund

Money - 4 ways to make money

Money - Find out the best ways to make money. here are 4 examples.
www.spiritual.com.au/articles/money-abundance/money-dthorsen.htm - 45k -

Ca

_ Similar

How to make money from paid surveys in Australia - Money Making Ideas

You're here probably because you've been responding to fun opinion polls, but you could

make money from doing surveys. Surveys, opinion polls. voting - it's
www.opinion.com.au/making_money_from_surveys cfm - 10k - Cach

Ways To Make Money Online

Reviews of the TOP rated Ways To Make Money Online. Read the best resources for 2007
and beyond. Updated and monitored regularly. Dont be scammed again.

www.intervestonline.com/ - 34k - Cached - Similar pages

MAKE MONEY ONLINE - Making Money Online

A We also provide the necessaryA stuff and resources to make money from the web A
Blog2money provides the tips. techniques. how to sessions to make money ...

blog2money.com/ - 33k - Cac

Similar pages

make money and work from home

So | had to look for a way to make more money whilst still working full time. At the age of 31

(now 34) | have retired from a income of 575000 from the ...

lar pages

www.sugarmums.com.au/ - 60k - Cached - Sim

How to make money from Open source - Strateqgy - Business ...

2 Jun 2005 ... Ever pondered how companies make money from free and open source
development projects? Could you open source your code and still make a ...

www.builderau.com._au/_. /soa/How-to-make-money-from-Open-

source/0,339028271,339191343,00.htm - 104k - C

BidVertiser - Pay Per Click Advertising On Sites Of Your Choice.

Join our affiliate program and make money online by directing users to signup with

Sponsored Links

Andrew West Stockbrokers
The easy way to trade on the
stock market

www AndrewVy

est.com.au

$3.000 per Day Guaranteed
2guys reveal how to make 51,000,000
in 6 Months Waorking from Home

www XtremeMillionsAlU com

Make Money In Shares

Free Introductory Class Shows How

To Make Money On The Stock Market.
LearnShares.com.au

$400 - $1.250 Cash Daily
Start Immediately. No Exp. Nec.
Paid by Direct Deposit to your Bank
CashMoneyDeposit.com

Make Money Now
Learn how to profit in
the share market
www.optionetics.com.au

Take Action. Make Money

How To Make Money On Stock Market
Take Action Mow. Free DVD.
www.Universal\WealthCreation.com

Make Money

Complete the Market Choice Survey
For your chance to win $25,000
www.MarketChoice.com.au
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I believe that one of the main reasons the majority of people “fail” in their
Adwords campaign is because they follow the advice given in these
“Adwords junkbooks”. These innocent victims pay Google 50cents to $1 per
click, end up spending $200 in their first week, usually without making a
single sale. We get these emails all the time from these poor victims.

You see, you should NEVER pay 50 cents to $1 per click UNLESS you either
know your ad can’t possibly fail I'm yet to meet anyone like this), or you are
very experienced in your market, have tested in Google Adwords before, and
know that paying Google 50 cents to $1 a click will bring you a $1 to $1.50
per click return!

These renegades have caused their readers to lose a bunch of money FAST,
which is why the bidding tactics offered in Google Magic Formula are
different. After all, the reason you are reading this and wanting to invest in
Google Adwords is to make money, not lose it!

And unlike most of these renegade wannabies, we KNOW how to make
money with Google Adwords, so here is our safer and more profitable
advice...

2.1. The Google Magic Formula Bidding Philosophy:
Our philosophy can be summed up quite simply...

It is always better for your ads to be *live* and showing for ALL of your
keywords ALL of the time at a lower position than to have your ads and
keywords show in a higher position for only part of the day. Therefore, it
is always better to start with a lower CPC and for you to raise your daily
budget than to have a high CPC and to run out of money within a few hours
of the new day.

Just as with every rule, there are few exceptions to our bidding philosophy.
An obvious example is if you know your ads convert at certain times of the
day and you therefore use Google’s ad scheduling feature.

But, if you are yet to crack the Google Adwords code and are unable to make
a profitable campaign, stick to this philosophy... PERIOD!
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So, here is the Google Magic Formula Adwords bidding war battle plan...

Manipulate and play with your CPC so that your ads get an average position
of 6.

Remember the screenshot just above? I want you to get all of your ads
across all your Ad Groups to position number 6, which is the same position
as the ad in the screenshot with the headline “Make Money Now”.

Now you will have keywords that don’t have 5 competitors, so in many cases
your ad will show up in positions 1-3. Don’t panic, as this simply means your
CPC is likely to be low despite the high position, as there are less
competitors bidding on that specific keyword string.

Here’s why you want to shoot for ad position number 6.
I'll be honest with you, I want to protect you from the Google Beast.

I don’t want you to be another Adwords victim. And this is the best way we
have ever experienced for almost guaranteeing any one PPC success. For
example, I know that your return on investment (ROI) will ALWAYS be better
in ad position number 6 than in ad position numbers 1 to 3.

Notice I used the phrase ROI, and not total profit.

You see, all of my successful Google ads are in positions 1-3, but they only
reach these positions when they are profitable... they NEVER start there!

So I know you make MORE total profit from having your ads in positions 1-3
than you ever will in position number 6. Why?

Well, you get more clicks. And if you are running a successful campaign you
want as many clicks as you can get - hence positions 1 to 3 are ideal!

But like I said, I'm here to guarantee your PPC success, and this is exactly
how you do it.

By having your ads in an average position of 6, your ROI will be very good
(assuming your keywords are targeted and the affiliate program meets our
guidelines established earlier) as you will be getting less clicks, they will be
at a lower price, AND they will be from more qualified and interested
searchers. This ultimately will mean a higher conversion rate from a lower
CPC (ie, you are paying less to have your ad in position number 6 than
position numbers 1 to 3).
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Take a closer look at where position 6 is in a Google search result. I know
marketers tend to be lazy, so here is the same screenshot from before:

Go Ugle make maney O

Search: @ the web ) pages from Australia

Web Results 1 - 10 of about 106,000,000 for make money. (0.10 seconds)
$2000/ Weekly Start Now Sponsored Link Sponsored Links

www MillionsForLife com  Guaranteed. Make 1st Pay Today. Mothing Else Like It. Plus a Refund

Money - 4 ways io make money
Money - Find out the best ways to make money. here are 4 examples...
W sp|r|tua\ com.au/ amcles money-abundance/money-dthorsen.htm - 45k -

How to make money from paid surveys in Australia - Money Making Ideas
You're here probably because you've been responding to fun opinion polls, but you could
make money from doing surveys. Surveys, opinion polls, voting - it's ...
www.opinion.com.au/making_money_from_surveys.cfm - 10k - Cached - Sim

Ways To Make Money Online

Reviews of the TOP rated Ways To Make Money Online. Read the best resources for 2007
and beyond. Updated and monitored regularl Dont be scammed again.
www.intervestonline.com/ - 34k - Cached - 2

MAKE MONEY ONLINE - Making Money Online

A We also provide the necessaryA stuff and resources to make money from the web A
Blog2money pm\ndes the t|ps technlques how to sessions to make money ..
blog2money.com/ - 33k - Cached - Similar pages

make money and work from home

So | had to look for a way to make more money whilst still working full time. At the age of 31
(now 34) | have retired from a income of 75000 from the ...

www.sugarmums.com.au/ - 60k - Cached - Similar pages

How to make money from Open source - Strategy - Business ...
2 Jun 2005 ... Ever pondered how companies make money from free and open source
development projects? Could you open source your code and still make a ...

Andrew West Stockbrokers
The easy way to trade on the
stock market

www AndrewWWest.com.au

$3.000 per Day Guaranteed
2quys reveal how to make $1.000,000
in 6 Months Waorking from Home
www XtremeMillionsAU.com

Make Money In Shares

Free Introductory Class Shows How

To Make Money On The Stock Market.
LearnShares.com.au

$400 - $1.250 Cash Daily
Start Immediately. No Exp. Nec.
Paid by Direct Deposit to your Bank
CashMoneyDeposit.com

Make Money Now
Learn how to profit in
the share market
www.optionetics.com.au

Take Action. Make Money

How To Make Money On Stock Market
Take Action Mow. Free DVD.
www.Universal\WealthCreation.com

www.builderau.com.au/_. /soa/How-to-make- money from- Open

Nlake Wioney
source/0,339028271 339191343,00.htm - 104k - Cachec Nike Moo

Complete the Market Choice Survey
For your chance to win $25,000
www.MarketChoice.com.au

BidVertiser - Pay Per Click Advertising On Sites Of Your Choice.

Join our affiliate program and make money online by directing users to signup with

You will notice that the user has to scroll down and closely READ your ad
before clicking on it, which means the traffic you are sending to your website
or affiliate product is going to be more captive and interested in your offer.
In Ad Position 6, you eliminate wasted clicks from random clickers!

So Step 1 is to get your ads in an average position of 6. While in position
number 6, you will be split-testing, right? YES, you must. And then you will
split-test some more, right? Of course you will!

Step 2 involves finding your profitable keywords within your Ad Group and
eliminating any keywords which are failing to convert. As a general rule, if
your site converts at 1%, and you don’t have a sale or conversion on a
specific keyword after 200 clicks GET RID of that keyword! Continue to test
and tweak the Ad Group until you have a fantastic set of profitably
converting keywords, and when you are making a clear profit from the Ad
Group it’s time to move onto Step 3 in the Google Adwords battle plan!
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Step 3 in our Google Magic Formula battle plan is simple. Now that you have
established the converting keywords at position 6, you need to increase your
CPC on these keywords to get your ads showing in positions 1-3 for these
converting golden nuggets. You know that your keywords are profitable and
lead to conversions, so you want to start getting more clicks on these
keywords. Yes, this does mean your CPC will be higher and your ROI will be
lower. BUT (and it’s a BIG ‘but’) it also means the amount of sales you are
making is increasing, which means the volume and amount of money you are
making is GREATER than before.

2.2. Back to the Science of Google Domination...
Let’s return to our scientific approach for a moment.

Just check out this scientifically acquired ‘heatmap’ data. This screenshot
displays exactly where Google searchers focus their attention when they go
Googling:
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So you can see how Ad Position 1 is in the hotspot, and ads 2 and 3 also get
considerable attention. More attention equals more clicks on your ad, which
means more MONEY (assuming you completed steps 1 and 2 properly). I
know that isn’t exactly rocket science, but sometimes the obvious needs to
be stated! Now you will also notice that the ad in position number 6 is just
above the fold (the thick red line), which is another reason we recommend
you start your ad in that cheaper position.

If you want to start making $1000 a day in profit with Adwords, your
converting ads and keywords will need to be in positions 1-3. Ad position
number 6 can easily bring you $500 profit a day, but you will need many
more ads and keywords to achieve this. And hey, wouldn’t you prefer to be
clearing $1000 a day than $5007?

When increasing your CPC, make sure you increase your daily budget as you
really want to avoid reaching your daily budget. Google will stop showing
you love. Google will punish you if you keep reaching your daily budget in
only half of the day.

Why?

Well, Google correctly assume that your ad mustn’t be working profitably.
And seriously, if you have a converting keyword and ad, wouldn’t you want
your ad showing up EVERY time a potential customer searches for that
keyword? And if it’s profitable, a daily budget becomes irrelevant!

And now for my favourite and final step...

REPEAT!

Yes, “Repeat” completes steps 1 to 3 for your next Ad Group and campaign.
Again, if you know how to consistently make $10 a day on Google Adwords
you have the skills and knowledge to start making $1000 a day or more. It
will take some time, and a little work, but it’s just a numbers game... and
that’s the beautiful thing about Google and Internet Marketing. There is NO
end to the number of available products you can promote and sell profitably
on Google.

So, go and destroy that day job of yours by following the simple yet deadly
effective 4 step bidding process we just discussed.
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Want another quick Google Magic Formula tip that has made us over $17,000
in the last 2 months? And better yet, this won’t cost you a dime... yep, a FREE

traffic method...

2.3. A Free Traffic Tip Set to Explode Your Online Income!

For your converting keywords, make a video that’s relevant to that keyword
phrase, upload it to www.Youtube.com and all the other video websites, and
use your keyword phrase in the videos title and meta tags.

Let’s say you have found that your keyword “how to seduce women”
converts insanely well for your website or affiliate offer. So, you make a
video showing some seduction tips or a parody on them (if you don’t want to
be in a video that’s cool, just make and record a Powerpoint presentation
and talk or play music over the presentation). In the video, you advertise
your website link at the bottom of the video or simply at the end. Then,
upload it to all video sites (but focus on www.YouTube.com) and enjoy some
instant FREE traffic while letting Google work its magic. And who knows, this

may just happen for you:

GO L)S[e how to seduce women Search | ;:I:r::f;fss rch

Search: @ the web ) pages from Australia

Web Results 1 - 10 of about 447,000 for how to seduce women. (0.04 seconds)

How To Aftract, Seduce, Meet and 'Pick-Up' Women - Guide for Pick....
Be a player and learn the secrets to attract women and become a pickup artist. Reading
body language. seduction, datm ﬂlmng and more.

becomeaplayer.com/ - 56k - Similar pages

How to Seduce a Woman: The Natural Way

Discover how to really seduce a woman, without using tricks. Seduce women by giving
them what they really want.

www_themodernman_com‘how_to_seduce_a_woman html - 12k - Cached - Similar pages

Seduction Base - Learn How to Aftract & Seduce Hot Women and Girls

The seductionbase contain some materials that guide you how to pick up women, how to
approach a girl, attract girl, meet girl
www.seductionbase.com/ - 31k - Ca

How to attract women | How to pick up women | How to seduce women.
How to attract and pick up women, approach women, read body language. flit, and seduce
women. Become a pick up artist!
www_theplayersociety com/ - 29k - Cached -

1 YouTube - "How To Seduce Women" Paul Rudd and David

6 min - 1
WWW. Y outubn comiwatch?v=tgsHVIFEIdU

YouTube - How To Seduce Women Through vanosis
This gem comes from my DVD of the Found Footage Festival .

5 min - fir dr
W },outube comiwatch?=2kkzTuJ30SY

o Seduction: Pick Up Artists Attract Seduce Get Women Girls @

Seduction: art of seduction pick up artist pua: how to get women girls: pick up women girls:
attract women girls: seduce women 80000+ monthlyr readers!

www_seductiontuition.com/ - 30k - C S

Sponsored Links

How To Seduce Women

Learn The Secrets To Attracting,
Mesting And Dating Beautiful Women
www.seduceandconquer.com

How To Seduce Anv Woman
Seduction with Speed

3 Minute Attraction Method!
www_MehowGetTheGirl.com

How To Seduce Women

Learn Sexual Secrets Of Seducing
Women & Get The Girl Of Your Dreams
www_DoubleYourDating com

I Ways To Attract Women
Discover 7 secret strategies that
trigger sexual attraction in women.
AttractionTriggers.com/freeguide

How To Seduce Women

Learn Proven Sexual Secrets On How
To Sexually Seduce Any Woman
www_Playboyskool.com

How To Seduce Women

Learn Proven Sexual Secrets On How
To Sexually Seduce Any Woman
www_BecomeaPlayboy.com

Don't Ever Seduce Girls
Experts show you an easier way to
attract every woman you want.
www.MakeHerChaseYou.com
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As you can see, your video may just appear in Google’s organic search
results (yep, that’s the free ones in positions 5 and 6) for your converting
keyword. The Google searcher then watches your video, sees your website

link, up-to 40% of your viewers type in your link and go to it, and yes, a
percentage of these will buy your product or affiliate offer!

And if you are really lucky, this may happen:

GO L.)g[e seduce women Search w

Search: @ the web pages from Australia

Web

How To Aftract, Seduce, Meet and 'Pick-Up' Women - Guide for Pick ...
Be a player and leam the secrets to attract women and become a pickup artist. Reading
body language, seduction, dating, fliting and mare.

becomeaplayer.com/ - 56k - Cached - Similar ¢

How to affract women | How to pick up women | How to seduce women.

How to attract and pick up women, approach women, read body language, flit, and seduce
women. Become a pick up artist!

www_theplayersociety.com/ - 28k - Cached - Similar pages

Seduction Base - Learn How to Aftract & Seduce Hot Women and Girls
The seductionbase contain some materials that guide you how to pick up women, how to
approach a girl, attract girl. meet girls.

www.seductionbase.com/ - 31k -

How to Seduce a Woman: The Natural Way

Discover how to really seduce a woman, without using tricks. Seduce women by giving
them what they really want.

www_themodernman.com‘how_to_seduce_a woman.html - 12k - Cached - Similar pages

s YouTube - "How To Seduce Women" Paul Rudd and David Wain
) VOTE FOR US HERE: http-/fwww._youtube_com/ytawards07Desperate ...

ll 6 min - drirdrird

www_youtube comfwatch?v=tgsHVIFEJdU

YouTube - How To Seduce Women Through Hypnosis
This gem comes from my DVD of the Found Footage Festival ...
5 min - drrdrdrr

www.youtube comiwatchv=2kkz7uJ30SY

Attract Women And Seduce Them With GuyGetsGirl's Pickup, Dating ...
Tiffany Taylor teaches men how to attract, seduce and pick-up women quickly and easily
using highly effective pyschological technigues.

www_guygetsgir_com/ - B4k - Cached - Similar pages

Results 1 - 10 of about 464,000 for seduce women. (0.05 seconds)

Sponsored Links

How To Seduce Any Woman
Seduction with Speed

3 Minute Attraction Method!
www_MehowGetTheGirl.com

How To Seduce Women

Learn Proven Sexual Secrets On How
To Sexually Seduce Any Woman
www_Playboyskool com

Sex Pheromones That Work?
The Only Proven Brand Seen on TV
100% Guaranteed to Attract Sex Now!
www.Pherlure_com

How To Seduce Women
Proven system to seduce women
even if you don't deserve to.
Alpha-Male-System.com

How To Seduce Women

Learn The Secrets To Attracting,
Meeting And Dating Beautiful Women.
www.seduceandconguer.com

How To Seduce Women

Learn Proven Secrets To Seduction

& Get Any Kind Of Woman You Want!
www.DoubleYourDating.com

Sex Pheromones Work?
What The Sellers Here Don't Want
Your tn Know Find Out The Truth!

Yep, Google just indexed the same 2 seduction videos for the broader

“seduce women” keyword in positions 6 and 7. Easy, free traffic for 2 very
cool and usually expensive converting keywords!
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And I know, you want a little science to back this up, so allow me to explain
this screenshot:

The above screenshot shows the order in which Google users (that’s us!) scan
a page when there are images like those from www.youtube.com in the
search results. Eye-tracking research has proven that graphic images are a
powerful attraction to the eye, so we view them first (A), then focus on the
description next to the image to see if it’s relevant (B) before moving up to
the ads in positions 1 and 2 (C).

The scary thing is, it's actually quite easy to get your videos ranking in
Google. And if you do it correctly, it will mean free hits to your sales page or
affiliate offer every single day of the year. This is just easy money waiting
for you to harvest.

Now, before we move onto discussing our favourite Adwords FREE tool, I
want to share a cool Adwords theory of ours with you...
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2.4. The Theory of “Daily Budget Spoof Relativity”

You already know we treat Adwords as a science, and we respect the beast.
Here are the events that lead to this theory...

I was running a very successful weight loss campaign and was spending
$450 a day in clicks on Google for this campaign. My daily budget was set to
$600. So, there was plenty more room for clicks ($150 a day), and as this was
a very profitable campaign, I was hungry for MORE clicks.

I then realized something, quite by accident as it turned out.

I typed in one of my keywords into Google and noticed that my weight loss
Ad did not show up for that keyword. I then typed in another keyword from
the same Ad Group - the same thing happened.

What the heck was going on?

I checked my Adwords account and no, I had not reached the daily budget - 1
usually never reach my daily budget.

So I then thought to myself...

Am I missing potential customers searching on these converting keywords
every day because they are not seeing my ad?

The answer was YES. | was losing money!

I was rather annoyed at the big G because I had told them in my Adwords
account that I was prepared to spend $600 every day on these keywords, and
despite never reaching that daily budget, Google were not displaying my
converting ads 100% of the time.

It was time to get serious...
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After thinking about this strange situation for awhile, I finally tried the
following:

I logged into my Google account, went to the “Campaign Settings”, clicked on
my “Weight Loss” Campaign, and increased the daily budget from $600 to
$1500.

That’s exactly what | did.

I know being prepared to spend $1500 a day in one campaign sounds crazy,
but when you have a profitable campaign your ad spend becomes irrelevant.
The more I spend, the more money I make. Simple.

So, what was the end result?

Well, the very next day Google gave me $725 worth of clicks for the very
same weight loss campaign I had been running for months, which had
consistently maxed out at only $450 worth of daily clicks.

I then began wondering whether this was simply a fluke occurrence.
However, within the first 7 days of increasing my daily budget my average
daily spend shot up from $450 to $710.

Since this first test, I have repeated this test on 13 very successful
campaigns in 8 completely different markets.

The findings?

In 10 of the 13 cases, a simple yet significant increase in my daily budget
resulted in an increased daily ad spend, and this was despite the fact that in
all 13 cases I never reached my previous daily ad spend.

I had just cracked the Google Code...

By deciphering this small part of the Google Code I was bringing in an extra
$320 in clear profit from just this one “Weight Loss” campaign all thanks to
Google increasing my daily ad spend by an extra $260 each day.

That one finding alone is worth 10 times the price you just paid for Google
Magic Formula.
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But the fun doesn’t end there.

Now I want to share my favourite Adwords tool with you, and yes, its 100%
free!

2.5. The Beautiful World of Adwords Editor!

If you have never heard of the “Adwords Editor” tool, or as I prefer to call it,
the “Adwords Lifesaver” or “My Best Friend”, then you are in for a real treat.
Pay close attention, as this software program is going to save you many,
many hours each and every week. If you are familiar with this tool, keep
reading, as I'm certain you'’re about to discover a few cool secrets advanced
Adwordian’s take full advantage when armed with this killer tool.

First things first, you need to go and download it, and you can do that from
here:

http://www.google.com/intl/en/adwordseditor/

I won’t bore you with a “how to sign-up” walkthrough, as it’s pretty straight
forward.

It’s totally free, so get downloading.
So, why do we love Adwords Editor?
Well, it’s for a bunch of reasons, but here are a few of our main ones:

“ It’s totally free... you got to love that! And yes, we realize Google
offer it for free because it means you are more likely to use Adwords
regularly, which of course makes all those Google Shareholders more
money! Hey, we never called Google a silly beast!

ﬂ As I travel and fly a lot, I love the fact that you can work on your ads
“offline” on your computer and then upload all the changes within
minutes of getting back “online” with the press of a single button.
The ability to work on your Adwords account from your computer
also means it’s a much faster process, and after all, time is money!

éj I’'m throwing a ton of features in this one, but basically, Adwords
Editor is “My Best Friend” because you can add, edit, and delete
campaigns, Ad Groups, ads, keywords and websites (yes, you can do
everything) and make large scale changes quickly and easily.

| :,I Another cool feature is the ability to add comments to any changes
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you make. This one feature has saved me about a trillion brain cells
because it means you can keep an easy to follow history of any
changes you have made to any campaign without needing to
‘remember’ them.

- For Adwords freaks like us, the ability to manage several AdWords
ﬂ accounts in the one Editor is also a very cool feature, and it’s super
easy to flick between them and make changes within seconds.

There are many other cool tricks and features hidden within
Adwords Editor, but I will finish with two more advanced reasons as
to why all successful Adwordians love this free tool. Drum roll
please...

You can quickly and easily (2 commonly used words when
describing Adwords Editor) search for and locate all of your
keywords that have had a conversion in the past X number of days
(where X =1, 7, or 30). The fact it takes only seconds to locate all
these “golden” keywords is magic, but the even cooler thing that you
can then do is to increase the CPC for each of these golden nuggets.
A simple yet deadly effective way of getting more sales FAST!

You can also find within seconds all keywords that have received X
number of clicks without having a conversion. Then, with a press of
a button you can instantly delete these keywords. And with just a
few clicks, you have almost guaranteed yourself an increased ROI!

As you can see, my two favourite features of Adwords Editor focus
on either making us more money (#6) or saving us money (#7),
which means it’s a simple WIN-WIN scenario for us. Oh, and yes, the
only loser here is Google.

Ok, so how does using Adwords Editor make you more money with
Adwords?

Here is just one way...

Splitting up your list of keywords into more relevant Ad Groups is the
fastest and easiest way of increasing your profitability and exploding
your ROI.

When you first create an Ad Group, try to have 50 keywords or less in that
group, and then, over time, reduce that to 20 keywords, then to 10, then to
5, and then for the super profitable keywords, have just ONE unique
keyword for each Ad (with broad, exact and phrase match so that you have 3
keywords)!
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Now doing this manually is a very time consuming and painfully slow
process, especially if you have hundreds of Ad Groups and thousands upon
thousands of keywords.

Enter the magic of Adwords Editor.
With Adwords Editor, this process is a breeze, as it can be automated!
Here’s how you do it:

Let’s assume you have already set-up your campaign and created an Ad
Group in either your Adwords account or directly in Adwords Editor. So, our
goal now is to reduce the number of keywords in our Ad Group by grouping
them thematically into more targeted, relevant and laser focused Ad Groups
via Adwords Editor.

Here is a screenshot of how a typical affiliate campaign will look in Adwords

Editor...
@ AdWords Editor - = | B o
File Edit Account Data Tools Help 501
@ Get Recent Changes @ Check Changes @ Post Changes 0 Choose Stats Intervalr GOLJ‘giL’
Account: View: | Al |E| Search within this campaign: Advanced search
Bl = o I
/{5y Campaign #1 Keywords | Placements | Megatives | Ads | Ad Groups | Campaigns
=8 Fight for Love
[21Get Back Tagether d—iil Add Ad Group %4], Add/Update Multiple Ad Groups | 5% Rever: Selected Changes
Ad Group Status Max, CPC (AUD) Max, Content CPC (AUD) Max, CPM (AUD) fei!
+ Get Back Together  Active 0.20

Edit Selected Ad Groups:

Ad Group Name Status
Active

Maximum CPC Bid (AUD) Maximum CPC Content Bid (AUD) Maximum CPM Bid (AUDY)

Add comment Advanced bid changes Advanced content bid changes

So, I have labelled the Campaign “Fight For Love” as that’s the name of the
affiliate product and website, and I have called the Ad Group “Get Back
Together”.
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Although you can’t see it in the above screenshot, I have 112 keywords in
this One Ad Group, which is, as you know, NOT ideal!

So, this is where Adwords Editor’s magic comes into play...
In Adwords Editor’s menu, go to TOOLS, and then select “Keyword Grouper”.

You will then see this screenshot pop-up:

( =~ ) el
Keyword Grouper .
501
Keyword Grouper - Step 1 of 2
Divide a list of keywords into new ad groups based on common terms, Also, copy one or more ads from a template into each ad group. GOUSIE‘
mpaigr: | | Advanced search
Keyword Source:
Campaign ; o'.re ! i, B Ad Group | Get Back Together B
||Selected Changes
Group by these words: Ignore these words:
Click 'Generate common terms' to create a list of common terms found in your keywords, Words that you list below will not PC (AUD) Max. CPC (AUD) Dest. URL iz}
Then click 'Next' to preview new ad groups containing related keywords. Click 'Finish' to be considered when generating ]
: A http://gmfor...
create the new ad groups. Your keywords will be copied into the new ad groups and common terms. i
deleted from their original locations. You may also choose to copy existing text ads into 1 http://gmfor... | 1
each new ad group. Keywords that match zero or one of your terms will not be placed in a http://gmfor...
new ad group. http://gmfor...

http://gmfor...
http://gmfor...
http://gmfor...
http://gmfor...
http://gmfor...
http://gmfor...
http:f/gmfor...
http://amfor...

Maximum CPC Bid (AUD)
[+] oo |
Status

Net | i | | Nommat [l |

. T T P TE T FrEpTaTe TE¥T— ATV aNTEn BT C AT e ROy ame et DRE e es———————

Then, simply click on “Generate Common Terms”, and you will see a
screenshot like this:
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f Y e T N e
Keyword Grouper i B
501
Keyword Grouper - Step 1 of 2
Divide a list of keywords into new ad groups based on common terms, Also, copy one or more ads from a template into each ad group. GO\.&SI{E‘
mpaign: | | Advanced search
Keyword Source:
Campaign | Fight for Love IZI Ad Group l Get Back Together IZI
| [Selected Changes
Group by these words: Ignore these words:
Click 'Generate common terms' to create a list of commen terms found in your keywords, Words that you list below will not PC (AUD) Max. CPC (AUD) Dest. URL s}
Then click ‘Next' to preview new ad groups containing related keywords. Click Finish' to be considered when generating
create the new ad groups. Your keywords will be copied into the new ad groups and commaon terms.

deleted from their original locations. You may also choose to copy existing text ads into
each new ad group. Keywords that match zero or one of your terms will not be placed in a
new ad group.

| Generate common terms |

| To Get -
| To Get Back

To Get Back Together
Ex Get Back

Get Back Together With
Get How

Ex Get Back Together
Get How To

How Get Back

How To Get Back

How Get Back Together Maximum CPC Bid (AUD)
How To Get Back Together e ]

[ [ [mw

Status
E=m]e==n ]| ——-

T T T mﬂmmmmm'_‘

]

So, Adwords Editor has found that my list of over 100 keywords can be split

into a group of common terms. Then, we simply hit next and let Adwords
Editor do more of its magic!

Adwords Editor is now suggesting we split our 1 Ad Group into 16 different
Ad Groups! Here is a screenshot revealing just a few of these new Ad Groups
it wants to create:
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~ =1l
Keyword Grouper e ==
501
Keyword Grouper - Step 2 of 2
Divide a list of keywords into new ad groups based on cormmon terms, Also, copy one or more ads from a template into each ad group. GOUSIE'

| Advanced search

Groups preview:
REYWUTOE TaIT UatE, TaTT PEUPTE JEr TdCR TOgELTET

New ad group: Do Get Back Together (2)
Keywords: do people ever get back together, do people get back together

elected Changes

New ad group: Get Back Poems (4]
Keywords: get back poems, get back together love poems, get back together poems, lets get back together poems

Max. CPC (AUD) Dest. URL e

New ad group: Get Back Together Lyrics (2)

Keywords: get put back together lyrics, never get put back together lyrics https//gmfor

New ad group: Back (25) http://gmfor...
Keywords: ex's get back together, get back band, get back quotes, get back together, get back together again, get back together http://gmfor...
letter, get back together letters, get back together lines, get back together quizzes, get back tour, getting back together, let'sget | http//gmfor...

back together, no doubt get back together, relationship get back together, get back girlfriend, get back boyfriend, break up get  |=
back together, get him back, get back girl, get back love, get back together songs, get her back, get your life back together, get | |
parents back together, lets get back together -

http://gmfor...

Copy text ads from a template?

(71 Mo, don't create any text ads in the new ad groups

@ Ves, copy text ads into each new ad group:

Text ad source:
Campaign [ Fight for Love B Ad Group l Get Back Together |ZI

| Back | [ Fnish | [ Cancel |

| | Normal B

Make sure you select “Yes, copy text ads into each new ad group” and hit
Finish!

You will then see a screenshot similar to that below. You can see that our
one original “Get Back Together” Ad Group has now been split into the 16
different Ad Groups displayed on the left had side under the “Fight For
Love” folder.

=1
&
File Edit Account Data Tools Help 501
% Get Recent Changes | @ Check Changes | Q Post Changes | 0 Choose Stats Intervalr GOUgIE
Account: View: | All B Search within this campaign: | Advanced sesrch
ElEji e '
# Ly Campaign #1 Keywords | Placements | Negatives | Ads | Ad Groups | Campaigns |
= ¥ Fight for Love
* Add Keyword | AA Malke Multiple Changes~ | ﬁ Delete Selected Keywords m Revert Selected Changes
Ad Group Ad Group Status Keyword Type Status Min. CPC (AUD) Max, CPC (AUD) Dest. URL 5B
+ To Get Active are we goin... Broad Active 0.00 http://gmfor... «
+ To Get Active boyfriend w... Broad  Active 0.00 http://gmfor... = |
=+ To Get Active does he wan... Broad Active 0.00 http://gmfor...
=k To Get Active does my ex ... Broad Active 0.00 http://gmfor...
+ To Get Active does she wa... Broad Active 0.00 http://gmfor...
+ To Get Active ex boyfrien... Broad Active 0.00 http://gmfor...
+ To Get Active ex girlfriend... Broad Active 0.00 http://gmfor...
oP To Get Active ex wants to .. Broad Active 0.00 http://gmfor...
+ To Get Active gethowto  Broad Active 0.00 http://gmfor...
+ To Get Active get it toget.. Broad Active 0.00 http://gmfor...
=+ To Get Active getit toget.. Broad Active 0.00 http://gmfor...
S To Get Active getit toget.. Broad Active 0.00 http://gmfor...
+ To Get Active agirtfriend w... Broad Active 0.00 http://amfor... ™
Edit Selected Keywords:
Keyword Match Type Maximum CPC Bid (AUD)
| 7| | Broad 7_”; ‘
Destination URL Status
I o el -]
Add comment _Replacetext  Advanced bid changes Advanced URL changes
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At this point you have a decision to make.

Be lazy, or be diligent.

Let’s begin with the lazy option:

You enter a maximum CPC for the new Ad Groups and hit “Post Changes”,
which then uploads all of the changes directly into your Adwords account.
You sit back and relax, watch some sales come in, and hopefully monitor
your ROL.

The preferred more diligent option:

You examine the keywords in each Ad Group, and change the Ad Copy to
more closely resemble your keyword theme. In the lazy option, all 16 Ad
Groups have been given the same two Ads, which I had created earlier. And
yes, because we were split testing, they looked super similar... ready?

Get Back Together Get Back Together?

Instant Relief from Break Up Pain Instant Relief from Break Up Pain
Fastest Plan to Get Back Together Fastest Plan to Get Back Together
www.FightForLove.com www.FightForLove.com

Hmm, big surprise there huh?

So, the person taking the more diligent path will go in and enter a CPC for
each Ad Group as well as slightly change all 16 ads to better fit the keywords
within that Ad Group. A better fit will mean your keywords will appear
within your ad copy, which as we know, will bold them in the search results,
and in turn, increase your CTR! Oh, and when you have written each new ad
make sure you split test it. Start off with a slight ad variation, such as adding
a ‘2’ character to the headline!

Then hit “Post Changes” and all the new Ad Groups, ad variations and
keywords will be uploaded to your Adwords account and go *LIVE*.

The end result of splitting up your keywords into more relevant and targeted
Ad Groups?
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You seriously equip yourself with a licence to print money. You have just
created super targeted keywords and Ad Groups, which will allow you to
track the performance of your Ad Groups much better as well as boost your
ROI by decreasing and eliminating waste (waste that is normally ignored in
90% of all Adwords campaigns).

And no, the incredible benefits of taking the diligent approach do not stop
there...

In the majority of my optimized, tested, tweaked and measured Ad Groups I
only have 3 keywords per Ad Group. Now those 3 keywords are really just
one keyword phrase, which I have broad, exact and phrase matched.

So, unlike the vast majority of Adwords users I actually make twice as much
money from the CONTENT network in comparison to Google’s more popular
SEARCH network.
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SECTION THREE

Welcome to the World of CONTENT Network Profit Domination!

Want to know the reason why I'm different to 95% of Adwords users who
struggle to turn a profit in the Content Network?

My Ad Groups are efficient! And the better news is that YOUR Ad Groups
will be super efficient too if you take the diligent approach we just covered.

You see, most Adwords advertisers have very inefficient Ad Groups, which
means that in their campaigns designed to sell a “21 day cruise” for
example, they will often have 1000 keywords in the one Ad Group.

The scary thing is that these advertisers will have at least one keyword that
is super broad and untargeted like “holiday” or “vacation” in this giant list of
keywords. Now, Google will throw them some traffic via their search results
pages (on the Search network) but Google will give their one ad squillions of
impressions on their Content Network for these super broad keywords like
“holiday” because no other Adwords advertiser is crazy enough to be
bidding on them! Their ad gets millions of impressions, very few clicks,
which gives it a low CTR and therefore a high CPC (probably around their
max price).

Hmm, what does all this equal?

Yep, you guessed it, disaster! The advertiser will be losing BIG money each
and every time their campaign is running!

The take home message...
Google Magic Formula Code #23

Break down your Ad Groups into smaller and more targeted Ad Groups with
keywords that group together around your new Ad Group’s ads.

By doing this, you will make money with the Content Network... it’s as
simple as that!

If you do it super well, not only will you make money, you will also discover
that your campaigns running on the Content Network outperform your
campaigns on Google’s Search network. Yes, you will make more money on
the Content Network, and by achieving this, you will be ahead of 90% of your
Adwords competitors!
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Now that you'’re excited about making money on the Content network, I want
to show you a few things which will boost your Content network profits even
further.

3.1. Content V Search Network Profits — a True Ride to Riches!

We’ve just shown you how to explode your profits in the Content Network,
and explained how much greater the treasures can be when digging within
this network.

Despite the obvious treasures, the Content network defeats most. This is not
going to happen to you!

Here is yet another tried and proven strategy that WILL explode your
Adwords ROL

Well really, the strateqgy is founded in Psychology 101.

For this one, simply put yourself in the shoes of the Google searcher. The
Googler is using Google’s search network to solve a problem or to seek
information. The Googler is actively looking and searching for the exact
product, information or service your Google Ad is trying to sell them.

In the content network, your ad is being displayed on thousands of websites
(mostly non-Google owned sites) that have signed up and agreed to be part
of Google’s Adsense network. In this case, the Internet user is seeing your ad
while browsing a website that has similar keywords to the keywords you are
bidding on. Therefore, the Internet browser is just passively browsing this
third party website.

Any one that has completed Psychology 1A at college understands that there
is an enormous difference between an active searcher (the Search Network)
and a passive browser (the Content Network)!

Knowing this, don’t you think it might pay big dividends to show different
ads to the passive browsers in comparison to those ads you’re showing to
active searchers?

Of course it does!

49



Wwww. | r PDF. com

www.SoftGozar.com

And yes, we have tested this... over and over again!

And the results are always the same. Ads written to capture the passive
browser’s attention beat ads designed for the search network in around 80%
of all cases we have tested.

Two different ads designed for the two very different user experiences
boosts your profitability. It’s as simple and easy as that!

But we are not done yet.

3.2. Placing your Wealth Target through ‘Placement Targeting’

Here is yet another super way you can start profiting on the Content
network.

Once you have found your converting keywords (preferably those that are
converting on the Content network), you want your ads to be showing on the
Content network for these keywords as much as possible, right?

Of course! Because the more times your ads are being displayed means the
more clicks you will get, and the more money you will make!

So, this little trick gets you using “Placement Targeting” (formerly known as
“Site Targeting”) for your converting keywords. This simply means you can
get your ads showing up on high traffic, relevant websites for those ‘magic’
keywords.

I know, you are wondering... how the heck do I get my ads showing up on
highly trafficked and relevant websites for my magic keywords?

Well, one way is to simply type your keyword into Google and contact the
website owners in the top 20 results for your magic keyword.

OR...
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You can simply use this tool:

Adsense Finder

... Will find targeted sites to advertise on when yvou want to advertise the Content Network
(Adsense)

Query: (e.g. "Blue Widgets")

Home Based Business i (TE——
Home Based Business Opportunities. Learn ta Maka Scan pages from the top | 10 [~ search results | Submit Query |

Maoney With Your PC.

UltimateSearchGuide. com

$219,409.665 In 2 Months This tool makes it ' to find ftabl to advert

100% From Internet Marketing Let Me Show You How to T it b
Do It Too!

ThelMdream.com Just enter vour targeted words and then a listing of pages which

show CPM (Adsense) advertisements will appear.

"Beat the Adwords System” . ; ;
Access 100 Millon Peopls in 10 Min The Defnitve Fast 1f you have no idea why you'd need to use this tool, then you may
Start Guide want to read Adwords 180 as this tool is useful in implementing

dWerdsStrategy.com

e the low cost per click strategies it explains.

Ads by Google
CLICK HERE to use this FREE tool!

This tool makes finding Content websites that are relevant to your
converting golden nuggets a breeze.

Let’s run back to our “Fight for Love” example for a moment. Let’s assume
we ran our campaign on the Content network and found that the keyword
“get back together with ex” converted incredibly well for our campaign.

So, all we need to do is enter “get back together with ex” and hit “Submit
Query”, and within seconds, it returns results similar to these:
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Examining 10 pages found in the search results for get+back-+together+with+ex1
Currently Scanning 10 web pages for Google Adsense code

E.esults will appear right here

This could take just a minute or two ...

http:// gavlife_about. com/odlovesex/qtbackwithex htm

http-//ezinearticles. com’THow-to-Get-Back-Together- With- Y our-Ex-Bovfriend &id=759182

httpe

(lezinearticles.com/7Get-Back-Together-With-Ex---3-5teps-To-Rebuilding- The-Attracth

hitp/

howtogetyvourexback blogspot.com/2005/07/ get-back-together html

hitp-/

‘howtogetvourexback blogspot.com/2005/07 how-to-get-back-together html

http-/9ules.com/relationships/notes/5 849/

fwwnw.ojar.comview  E693 htm

hitp/

http/

fwwow.ojar.comview 8388 htm

hitp/

Ven_allexperts com/q/Adultery-203 7 together-Ex-wife_htm

http/

‘en_allexperts.com/q'Gav-Lesbian-Issues-3233/2008/3/Wanting-together-Ex-1 htm

http://

e submitvourarticle. com/articles/Cucan-Pemo-1732/get-ex-back-24609 php

http:/

Fwwwgolivewire comfonmms/peer-ppivaa- support-a html

hitp/

fwikd. answers.com/Q/Does vour ex want to get back together if he recently confe:

http/

fwikdanswers.com/QHow do vou get back together with an ex-bovfriend and tell

hitp/

!searchwarp.com/swal 64644 htin

http/

/searchwarp.com/swa220205 htm

Mwrarw_answerbag.com/q view/145565

hitp-/

http/

Mwoww.answerbag.com/'q view/148365

hitp/

ararw.squidoo.comHow-Do-1-Get-Back-Together- With- My-Ex-Bovfiiend

http/

fwwow wovano.comview! 500/ How-to- get-back-together-with-vour-ex-wife

hitp:/

ararw.askedoes.com/2007/12/08/should-i- get-baclk-together-with-my-ex/

http/

fwwnw murturingrelationships. com/ebooks/reviews/Get-Back-Together- With- Y our-Ex/

http://

Farww fared com/problems/exromance himl

http:/

Farww isnare. com’7aid=198316& ca=Advice

Once you have these results, log into your Adwords account, and start a new
campaign.

This time however, instead of selecting and starting a new “Keyword
targeted” Ad Group you want to select “Placement targeted” from the
Campaign Summary screen. Then, you go through and create the new ad as
you have done before. You will then reach this screen:
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New Placement-targeted Campaign Setup

Target customers > Create ad > Targetad > Set pricing > Review and save

Target your ad: |dentify placements

This tool helps you find and choose the placements where your ad can appear. Use one or all of the methods
below to discover eligible placements. Learn more

13

~ Browse categories http: //gayliTe. about. com/od/Tovesex,/qt /backwithex. htm

: http: //ezinearticles. com/THow-to-Get-Back-Together-with-——

Issleg placemir{'ltsllg?um Ropecs http: //ezinearticles. com/?Get-Back-Together-with-Ex---3-471
Ike zames or fealt. http: //howtogetyourexback. blogspot. com,/2005 /07 /get-back-1
http: //howtogetyourexback. blogspot. com,/2005 /07 /how-to-gel

n

= Describe topics http: //9rules. com/relationships/notes 5849/
Enter words (er iEﬁﬁfs} ar http: //www.ojar. com/view_8693. htm
http: //www.ojar. com/view_8385. htm -

phrases (like Formula One

racing) to see a list of i) L | E
placements matching those Enter as many URLz as you like, but only one
topics. L pEE Get Available Placements

@ List URLs
Find out if specific websites are
available on the Google Network
and see similar available
placements.

« Back Continue »

You select “List URLs” and then simply copy and paste the domains found in
our free tool in the empty text spot. Then, simply hit “Get Available
Placements” and Google will go off and work their magic.

Please note: If Google comes up with an error similar to this...

The page at https.//adwords.google.com says: |.i.|

|\, Oneor more of the website addresses you have entered does not fit our URL formatting guidelines.

[ L]

- URLs can have no more than two sub-levels, as in www.mysite.co.uk/level_one/level_two
- URL domains must end in a valid domain extension, such as .co.uk or .net

Please check the following entries for errors:

http://9rules.com/relationships/notes/5849/

http://woww . woyano.com/view/500/How-to-get-back-together-with-your-ex-wife
http://www.askdog.corn/2007/12/08/should-i-get-back-together-with-my-ex/
http:/fwww.nurturingrelationships.com/ebooks/reviews/Get-Back-Together-With-Your-Ex/

http:/fwww videojug.com/expertanswer/dealing-with-exes/what-do-i-do-if-my-ex-wants-to-get-back-together
http:/fwebdhealth.info/eu/kom/120092

Don’t panic. All you need to do is delete some of the URL (if
you understand what Google mean by ‘folder’ levels then you
know what to do! If you don’t, simply delete everything in the
URL beyond the .com)

53



Wwww. | r PDF. com

Within seconds, Google return their magic, which looks similar to this:

Results related to:

Locations: Country: Australia Languages: English Ad Formats: Mot filtered
Ad Formats

Placements Choose Formats »  Impressions per day (:  Add all »

wiki_answers_com B - - 10k-100k Add »

answerbag.com B - - Ok-10k Add »

ojar.com B - - Ok-10k Add »

funadvice com B - - Ok-10k Add »

ezinearticles com EEB 10k-100k Add »
— Dating Articles Top right = Ok-10k Add »
— Articles.Top center B - - 10k-100k Add »
— Computer Games.Top right B - - Ok-10k Add »
— Weight Loss Top right = Ok-10k Add »
— Fitness-Mutrition. Top right B 0k-10k Add »
View all ezinearticles.com placements (5

golivewire com =N R = Ok-10k Add »
— General Topics Tap left B - - Ok-10k Add »
— General Topics Top right =R Ok-10k Add »
View all golivewire.com placements (2}

searchwarp.com LN =] Ok-10k Add »
— Aricle Pages.Bottom center Em - Ok-10k Add »
- Various articles Middle center EE B 0k-10k Add »

squidoo.com =N N= Ok-10k Add »

videojug.com EEa 10k-100k Add »
— Homepage Multiple locations EEE Ok-10k Add »
— Sports & Fitness Multiple locations B - - Ok-10k Add »
— Leisure & Hobbies Multiple locations B - - Ok-10k Add »

And the list of available sites I could advertise on did not stop there.

So your next step in running a “Placement-targeted” campaign is to select the
sites you want your ad to be displayed on. To select a website, simply hit

“Add”.

When scrolling through the list, make sure you check out the actual website
to double check its suitability for your Ad. Here is an example of a website

which looks like a perfect match for my “Fight For Love” campaign:
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Site Map

Home
Find A Lawyer

Useful Links

Save Your Marriage
Bring Back Love
Become Irresistible

Forget Your Ex
Understand Men
Why Men Cheat
Why Women Cheat
Divorce Forms
Stay or Go

Catch A Cheat

Win Child Custody
Change Your Mame
Stop Panic Attacks
FREE Dating Tips

More OJar Links

Forum / Boards
Breakup Tips
Donations

Divorce Books

Poetry

Divorce Statistics
Divorce Links
About this Site
Fun Stuff

Heartbroken? Unsure? Questions?
Online Relationship Support Group
for under 35s - OJar.com™
Advice, Tips and Statistics

Each year over 2.2 million people under 35 get divorced or breakup
from a relationship.
Learn more by Clicking HERE.

Or, over 35 then visit our sister site, 0Jaroo.com

Get Relationship Tips. Instant Delivery.
Fill Out This Quick Form.

Ads by Google

Save Your Relationship
Even If Your Partner Is

Unwilling. Learn How In 20

Minutes. Guaranteed
RelstionshipSaver.com

Who's Your Soul Mate?
We can predict the exact
name of your soul mate.

Try it now!

www. PredictYourLover.com

Your Name:

Your E-mail Address: |
[ CLICK HERE to CLAIM Free Tips! |

Online Relationship Message Boards Journal, Blog, Chat, Tips,
Advice and Statistics.

Don't Buy Anything Until You Read This...

Easy strategies that really work, save marriages. Get this book:
"Saving the Marriage & Stop Divorce"

Breakthrough method. Rekindle the loving flame. Highly
recommended. "Bring Back Lost Love”

Meed a lawyer? Legal questions? Click HERE

Online Divorce Forms

Learn unique DIVORCE secrets. Save big money. Find out more by

Clicking HERE

Decoding Men for women. Unravel male thinking. Get answers about

men. Highly recommended.

Inside A Boyfriends
Mind

10 Secrets To Getting
Your Man Hooked On You
For Good

www.CatchHimAndKeepHim.com

How to Survive Infidelity
Discover how to heal from

the pain and recover from
the heart break.

www.HowtoSurvive TheAffair.com

Love Marriage
Find the Marriage of your

dreams. Free Personality
Test. Join Today!

www.be2 com.au

So, I added ojar.com to the list, along with these other websites:

Selected Placements:

ezinearticles.com » Dating Articles. Top right

dearcupid.org

lifetips.com

teenhut_net

allforwomen.com.au = All forum pages,Top right

okcupid.com » Most pages, Top center

soulcast.com

ojar.com

Download as .cav

a Remove
a Remove
a Remaove
« Remove
a Hemove
« Remove
a Remove

« Remove

o Remove All

Find more placements like theze

«Back | | Continue »
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Once you’ve finished selecting the websites you want your ads to display on,
simply hit “Continue”.

You now have a decision to make.

Google want to know how you want to pay for your campaign.

New Placement-targeted Campaign Setup

Choose a Pricing Method

With placement targeting, you can pay for each click that your ad recewes (CPC) or for each thousand impressions that it receives (CPM). Choose the method that you
prefer. You can always change your choice later on your Campaign Settings page. ;

How will you bid for placement-targeted ads in this campaign?

@ CPM - cost per thousand impressions (Z

* Pay one price regardless of clicks
* Best for advertisers who care most about branding and classic ad industry metrics

1 CPC - cost per click (z

+ Pay only when users click on your ad
+ Best for advertisers who care most about user clicks

| « Back | | Continue »

Up until now, we have only discussed Cost Per Click (CPC) as a payment
method, as CPC is the only option available to you when using “Keyword
Targeted” campaigns.

Now, in “Placement Targeted” campaigns you can use Google’s Cost Per
Thousand Impressions (CPM) pricing, which means you set the price that you
are prepared to pay for every one thousand times your ad is displayed. So,
the number of clicks you get becomes irrelevant, and you will pay Google the
same for 100 clicks or 2 clicks!

The Google Magic Formula solution...

This one is a little tricky, as it really depends on your niche, and how
attention-grabbing your ads are. Your choice of payment method can have a
major impact on your ROL You see, the aim of CPM advertising is to get as
many clicks as possible, whereas payment via CPC means you want to
qualify the user as much as possible prior to their click.
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So in CPM, you want as many clicks as possible irrespective of quality,
whereas in CPC you want highly targeted and relevant searchers finding your

website and offer.
Our advice is therefore quite simple.
TEST and then ASSESS the results for YOUR market.

As we have found considerable variations across a variety of different
markets, we strongly advise you to try both payment methods for each of
YOUR specific niche markets.

Unfortunately, it’s not a simple case of us telling you to go with CPM or to
always choose CPC.

| want to give CPM a Shot — What’s the Next Step?

To test out the CPM pricing structure for your Ad, simply select CPM and hit
“Continue”. Google will then present the next step, which will look similar to:

New Placement-targeted Campaign Setup

Target customers = Create ad = Target ad = Set pricing = Review and save
Selected placements Max Impressions / Day:
3 Placements that allow video, image or text ads 10k-100k
0 Placements that allow image or text ads Ok-10k
2 Placements that allow text ads only 10k-100k
Total — All selected placements 10k-100k
These represent the impressions available to all advertisers, NOT your total impressions. We
recommend that you set an affordable bid, run your ads for a few days, then adjust your
placements and bid accordingly.

What is the most you would like to spend, on average, per day?

The daily budget (2! controls your costs. When the daily limit is reached, on average, your ad will stop showing for that
day. (The budget controls the frequency of your ad, not its position.} Raise or lower your budget as often as you like.

Enter your daily budget: $A

What is the highest amount that you are willing to pay per thousand impressions?

The maximum CPM (2} is the highest price that you will pay for each one thousand times your ad is displayed. (A
£10,00 CPM would mean £10,00 for every thousand impressions or one penny per impressien.) The higher the amount,
the better the chance that your ad will show.

» Advanced option: bidding strateqy

Enter your maximum CPM: § |0.30 (Minimum: $0.30)

Likelihood your ad will appear: (2 ﬂshot

« Back | [ Continue »
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As you can see, this step is easy to complete. Simply enter your Daily Budget
and enter your maximum CPM, which is the price you are prepared to pay
Google to show your ads 1000 times. As Google tell you, the more you are
prepared to pay, the more times your ad will show. The Google money
making machine at their best!

Defeat the beast by testing and measuring your max CPM! Start low and
slow, and build up!

To get your campaign up and running, simply hit “Continue” and review
your campaign settings before hitting “Save Campaign”. This will complete
the “Placement-targeted” campaign process.

| want to give CPC a Shot - What’s the Next Step?

This time, we select CPC on the “Choose a Pricing Method” screen, and hit
“Continue”.

You will then need to fill out the details below:

New Placement-targeted Campaign Setup

Selected placements Max Impressions / Day:

3 Placements that allow video, image or text ads 10k-100k
0 Placements that allow image or text ads Ok-10k
2 Placements that allow text ads only 10k-100k
Total — All selected placements 10k-100k
These represent the impressions available to all advertisers, NOT your total impressions. We
recommend that you set an afferdable bid, run your ads for a few days, then adjust your
placements and bid accordingly.

What is the most you would like to spend, on average, per day?

The daily budget (0 controls your costs. When the daily limit is reached, on average, your ad will stop showing for that
day. (The budget controls the frequency of your ad, not its position.) Raise or lower your budget as often as you like.

Enter your daily budget: 3A

What is the maximum you are willing to pay each time someone clicks on your ad?

You influence your ad's position by setting its maximum cost per click (CPC) iz} . The max CPC is the highest price
you are willing to pay each time a user clicks on your ad. Your max CPC can be changed as often as you like.

¥ Advanced option: bidding strategy

Enter your maximum CPC: $A i.'lS (Minimum: 50.01)

| «Back ] [ Continue = l
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This step should be very familiar to you.

Simply enter your Daily Budget and then your maximum CPC. Now, as you
already know your ad converts, and have found and targeted sites that get
traffic via Google on your converting keyword, you should have a very good
idea what your CPC should be.

Again, Test and Assess. When you'’re ready, hit “Continue” and after
reviewing your campaign’s settings hit “Save Campaign”.

Within minutes, your ads will start showing up on the site’s you have
targeted. And if you have done the process right and have completed the
previously discussed groundwork, profit will follow!

The key for achieving the life of your wildest dreams by leveraging the
power of Google is to not stop there. We know you should continue to test,
tweak and assess your Ad Group’s continuously.

But true Adwords riches come from the final step in Google Magic Formula’s
S.T.A.R. code.

Without this final step, wide spread riches will not be yours. Don’t worry
though, as it’s the EASIEST step in the world.

Ready? Here goes...
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SECTION FOUR

The Grand Reveal...and a STAR is born!

S.T.A.R. STEP 4 — R is for REPEAT!

We told you it was easy.

By successfully completing Steps S, T and A you possess the skills and
knowledge to complete the final step in our S.T.A.R. Code...

REPEAT!

That’s right, you've already found one product that you have successfully set
up, tracked and turned profitable on Google Adwords!

So why stop there?

Find more products, set up more campaigns, track your Ad Groups and
keywords, start using the Content network and Google’s “Placement
targeting”.

You have the knowledge, and after all, knowledge is POWER!

It’s now up to you to take full advantage of YOUR power. By completing the
final part of our Code, the Google world is your oyster.

And the great news is, it just gets easier and easier from here.
We’ve almost reached the end of our Google Magic Formula journey.

With this in mind, I want to share with you 2 final magic tricks that can be
used only after you become your own magician of the S.T.A.R. code.

While you can practice these two magic tricks at any stage, they should be
reserved for the moment you master the S.T.A.R. code, especially after
successfully conquering the REPEAT stage at least 10 times!
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Sounds intriguing, doesn’t it?

With the wave of our magic wand, here is the first trick you can use to
maximise your S.T.A.R. code profits...

4.1. Google Magic Formula Master Magician Trick #1

In a nutshell, this incredibly profitable trick is simply to:
Open Another Adwords Account!
I know, I know, it sounds crazy right?

And yes, it may be against Google Adwords Terms of Service (TOS)... so you
did not hear it from us, ok?!

But if you are like me, you can simply open another account under your
girlfriend’s or wife’s name, and perhaps even under your 90 year old
grandfather’s name. Yes, the same guy who has never quite figured out how
to turn a computer on, and thinks WWW stands for Women’s Worldwide
Wrestling association. As long as they have a credit card (and you have their
permission of course), there is nothing stopping you!

Let me begin by answering the “Look Andrew and Steven, why the heck
would I want to open another Google Adwords account?” question.

Yes, the why...

Before I answer that question, I must quickly point out something to you
right now.

If you are an Adwords newbie, or are yet to crack the Google Code with a
profitable campaign, PLEASE ignore this magic trick (for now)! Your focus
should be on getting one profitable campaign running in your one and only
Adwords account!

But, if you have followed the S.T.A.R. Code we have outlined, have at least 10
campaigns running that are profitable, are absolutely loving making money
with Google Adwords and want to make even more money by doing one or
two simple things, then this trick is for YOU!

Here is why...
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Well, if you have 10 profitable campaigns that are making you money each
and every day on autopilot, don’t you think you would make twice as much
money by showing twice as many ads in those campaigns?

Let’s say you have a few ‘magic’ keywords that are bringing in 5 sales a day
and that your ads are in Ad position number 1 for these keywords. To put it
simply, you can’t do any better than that. You have maxed out your
opportunity.

This would normally be the case.
Enter a second Adwords account!

Using Adwords Editor, you take these very profitable campaigns and
keywords and IMPORT them into your NEW Adwords Account.

And guess what?

With just a few clicks of a mouse, you now have TWO ads showing up for
these magic keywords! After a few manipulations, such as slightly changing
the headline or description lines, you work your new cloned Ad up to Ad
Position number 2.

So, instead of just having one profitable ad on a particular keyword phrase,
you now have 2!

And yes, we have tested this, over and over again. It works, period! If you
think about what we are doing here for a second, you'd realize just how
much this advanced strategy would struggle to fail!

You may be thinking, “Guys, won’t the same 2 ads be showing up for these
keywords?”

Yes, they would. We did just mention however, that you should change the
headline or description lines a little, and if you are really clever, you can also
use this to fast-track some split testing.

A word of caution.

Never, never, never change your profitable ad from your original Adwords
account (unless it suddenly becomes unprofitable of course). When split
testing, simply use the new Adwords account to try new variations to the Ad
Copy. As we have seen in several cases, your new account’s ad may just beat
your original ad!

But nevertheless, BOTH ads should be profitable. Having 2 ads will mean
more clicks, which will mean more sales or conversions, which will mean
MORE money!
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Simple technique, yet deadly effective!

4.2. Google Magic Formula Master Magician Trick #2

If you have cracked the Google code by cranking out profitable campaign
after profitable campaign it’s time to ramp up your income.

And the great news is it won’t involve you spending any more of your money
on PPC to do it!

It’s time you entered the lucrative world of Adwords coaching, consulting
and management my friend.

This is one of the best worlds to be in as you have the potential of making
$200,000+ per annum on a part time basis. And better yet, this ‘consultation’
income can be run simultaneously with your own Adwords campaigns and
income streams.

Not sure if you can see an opportunity here for yourself?
If that’s the case, consider these three questions...

Armed with your knowledge of creating endless profitable campaigns
in Adwords, how many individuals or companies in your country are
in desperate need for your marketing expertise?

How many millions of companies world-wide know that they need to
be advertising online but have no clue how to do it (let alone do it
profitably)?

What percentage of companies that are currently advertising on
Google are satisfied with their ROI?

Because of the answers to these questions, I know the Adwords consultancy
and management industry is a goldmine. And yes, there is plenty of gold to
share around.

And believe me, almost any-one can do this (including my pet monkey - just
don’t tell my clients!).

So how can YOU go off and start profiting in this industry?

Well, here is a very achievable roadmap to your Adwords coaching and PPC
management success:
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Learn Google Adwords (yes, this is essential)!

The Google Magic Formula is a fantastic start, and it provides you
with a very solid and scientific approach to Adwords. By
implementing the strategies contained within this book you are
already ahead of 90% of your Adwords competition. You have been
taught by two Adwords masters, but it’s up to you to use this
knowledge for your own financial benefit!

Study and Test Google Adwords!

Google is a beast. You must continue studying it, observing it,
testing it, tweaking it, and defeating it. The S.T.A.R. code is a perfect
recipe for Adwords success. Armed with this information, failure is
not an option!

It's Time for Google to Assess You - Conquer the Google
Advertising Professional Exam!

Now that you know Google Adwords back to front, and have been
profiting from it wildly, your time to get recognised accreditation
has arrived. For all the info on how to get started simply head here:

https://adwords.google.com/select/professionalwelcome

It does cost $50 to sit the Google Professional exam, but it can be
the best $50 investment you will ever make! I'll reveal how I turned
this $50 accreditation into several hundred thousand dollars in just
a moment!

Congratulations... You’re Now Google Qualified!

ADWORDS
QUALIFIED
INDIVIDUA

Go gle

Yep, you now get to have that logo linked to your name for the
world to see!

Time to Find Some Paying Clients!
You now possess the expertise, have a recognised qualification, and
all the knowledge needed to help clients. These three ingredients are

the recipe for Adwords Account management success!

The time to start making $10,000 plus a month from your
consultancy business has arrived.
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CONCLUDING COMMENTS & YOUR CALL TO ACTION!

I told you I would reveal how I turned my $50 exam investment into several
hundred thousand dollars (and this is ongoing income).

Here is how I got my first client.

I wanted to buy a whiteboard for my new office, so I went to Google and
typed in “whiteboard buy new york”

There were a number of results that came up, but I was not really satisfied
with any of the free or paid search results.

I then went to an online classifieds website that I knew sold office furniture
and I found what I was looking for.

Whilst at the shop paying for the whiteboard (I could not order it online), the
store owner told me they had just moved into this new office building and
were looking at new ways to bring customers through the door.

JACKPOT!

I then shared my online shopping experience with the store owner, and told
him how I had not seen his business being advertised on Google.

To cut a long story short, within one week I had brought him an extra
$22,500 in sales. Not surprisingly, he has been my client ever since.

But here is the beautiful thing.

Not only do I manage his PPC campaigns, I also UPSOLD my client with
several other compatible services.

I told him I would improve his website and ecommerce system, which I did
for a fee.

I told him I would improve the SEO for his website, which I did for a fee.

I told him I would set up email marketing campaigns for his business, which
I did for a fee.

In the past 12 months, this ONE client has happily paid me just over
$200,000!

And what’s even cooler is the fact I outsourced all of the UPSELL work, and
only spend about 3 hours a week managing his PPC campaigns for
thousands of products!
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Remember the final step in the S.T.A.R. code?
That’s right... REPEAT!
Don’t stop at one client.

Build a business, learn how to outsource, and you will live the life of your
dreams!

With the Google Magic Formula making money is a breeze.
Your time to go off and start the S.T.A.R. process has arrived.

Go and unscramble the Google code for yourself, and let us know how you
get on!

We want YOU to be a success!

Happy treasure hunting,

Andrew X

and

Steven Lee Yoneo

www.GoogleMagicFormula.com
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